I would like to voice my interest in maintaining some polyphony in the media.
The interest of communication businesses is making money, not informing the
consuming public. If a large region and population recieves news and
information from only one company, with profit and not social service as the
motivation, that population stands to be misinformed or underinformed on
important issues which affect the business interests of that company.
Commercially biased media creates a misinformed public, a danger to themselves
and the rest of the population. Thank you for your time. Jesse Sell



